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This is a good book with a good set of data points from Nielsen, GfK and Ipsos. 

 

My key learnings: 

 

1. India is changing quickly; most marketeers are reactive. A third of senior 

managers cannot connect data points. 

2. Indians like technology progress but are unsure or ambiguous about it. 

3. Gen Z and Gen Alpha love Technology and Convenience. 

4. Most age groups are finding it difficult to make friends after COVID. 

5. Premium segment in every category is growing, especially the durables 

segment. 

6. Premium housing is also gaining traction in the top 8 cities. 

7. SUVs are driving the growth of the Indian Personal vehicles market. 

8. The fundamental equation between doctors and patients is changing. 

9. Consumers worry about AI and its impact on fake news and misinformation. 

10. Gen Z loves fashion but want it affordable. 

 

Surprising fact - less than 50 pc of marketeers is using the top 8 technology tools!! 

 

The book also has Op eds from a few CEOs and CMOs. I was a little disappointed 

with the quality of these Op eds, most lacked insight. 

 

Shiv 
www.shivshivakumar.com 
29 April 2024  
 
PS ..pls read slide 7 as 175 per 1000 
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