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I wrote this article for the Ashoka University Magazine. I researched the topic and here are some 

learnings: 

 

1. Data is booming. 400 million terabytes are created every day. 54 pc of it is video, 13 pc is social 

media and gaming is about 10 pc. 

 

2. Two billion videos are watched by consumers on the X platform every day. 

 

3.The Top countries with data centres are USA with 5388, Germany 522, UK 517, China 449, 

Canada 336 and India has 132. 

 

4.Every minute we have 250 million e mails sent, 16 million texts, 1.7 mln pieces of FB content, 1.1 

million swipes on Tinder. 

 

5. Social media has given normal people an opportunity to build their own brand through 

content and engagement. 

 

6.The top countries for influencers are USA, China, Brazil, Thailand and India.  

 

7. Gen Z trusts influencers more than celebs.75 pc of people use social media for purchase 

advice. 69 pc of consumers trust influencer recommendation. The total influencer market is about 

$24 billion globally. Influencer marketing is picking up even as 42 pc of consumers use ad 

blocking. 

 

8. Fashion influencers in India make 40 to 60 paise per view while lifestyle influencers make 30 to 

50 paise. Data here is not robust. 

 

9. Indians spend 4.4 hours on social media and visit Instagram 20 times a day. 



 

10. FMCG brands are estimated to spend 5 pc of their budget on influencer marketing while 

beauty brands spend about 10 to 15 pc. 

 

My input for influencers: 

 

a. Focus, be clear where your area of influence is strong, don’t go all over the place. 

 

b. Be authentic, if you are accepting payment, declare it. 

 

c. Avoid topics and comments that could alienate your audience. 

 

This whole business has created a new business called VERIFY. Verification will be a big business; 

we already have BBC verify. So, influencers better SELF regulates themselves, else the tug of war 

we see between SEBI and Fin influencers will move to other regulators and influencers. 

 

Influencers are here, their influence will vary depending on their content and their business 

model. 
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