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Structure

* History of Social Media
* Social media and Society
* Social media and a Company

* Social media and a Brand PR AT
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History of Social media

* Roman Letter Writing
* Roman Graffiti walls
* Pamphlets

* Coffee Houses

* Telegraph

°* Arpanet




7 Billion people

6 Billion SIM cards

5 Billion Phones

2 Billion smartphones
Mobile Internet > Fixed
Internet




E Countries

1973 1993
Total No of Countries 148 170
FREE 50 68
PARTLY FREE 37 64
NOT FREE 61 34

Source : Freedom House

2011
192
83

57

48



The Father of
Social Media
Freedom




Impact on Society

* Voluntary

* Voice

* Opinion

* Transparency
* Accountability




Impact On Company

Hierarchy

Debate on Purpose, Strategy

Test ground
Culture Auditor
Hiring

Image
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v Impact on the
:."s Brand




How do
Brands
communicate
with
consumers?







Posters

luse Cinthol. Doyou?

HERSHEYS

BAKING.CHOCOLATLE

and COCOA ‘

NO CUTTING .
NO SHAVING.




Retail Shelving

ARVEJAS OKEY
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Print Advertising

~ DELIVERY PHLr

BUY ONE

GET ONE
FREE!

on any Medium Pan Pizza™  BANGALORE | DELHI | GURGAON | NOIDA | GHAZIABAD | FARIDABAD
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Radio
Advertising




Television Advertising
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Internet Communication




& Impact
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Celebrities ddﬁ’t need brands



Needs ,Wants, Desires




Responsiveness
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Responsibility




. » Risks and
* % Challenges



Summary ¢ History
* Society

* Company
* Brand



