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Brands and Marketing



Nokia Internal Use Only

History 
of 

brands



Nokia Internal Use Only

Stage 1: Barter between Villages
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Stage 2: Origin Branding
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Stage 3:Labels as Quality markers
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Stage 4: Building a Brand Name



Nokia Internal Use Only

A Brand is a time 
saving device.
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IBM



Nokia Internal Use Only

Walmart
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Cadbury’s
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Nokia
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Who am I
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What do I promise?
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Positioning: Owning a piece of the 

consumer’s mind 
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Copy: Xerox 

Overnight: Fedex 

Tissue: Kleenex 

Instant noodles: Maggi 

Freshness: Liril 

Confidence: CloseUp 

Social: Facebook 
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BRAND POSITIONING: 
CONFLICTS & RESOLUTIONS 
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Consumers will choose to spend more time with 

brands that resolve conflicts in their lives 

FIND THE CONFLICT 
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I want to indulge  but  I don’t want to get fat 

EXAMPLE: CONFLICT 
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Connection to a consumer need that is 
rooted in “functionality” 

PRODUCT TRUTH 
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Kellogg’s: Vitamins + Iron 
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Cadbury: Glass and a Half of Milk 
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Dove: ¼ Moisturizing Cream 
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I want to indulge  but  I don’t want to get fat 

50% less fat and great taste 

POSITIONING 
LAY’S BAKED : UNRESTRAINED FUN 
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Freedom 

Safety 

Gentle Care 
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3. Advertising 
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An ongoing conversation between the brand and 
the consumer 

ADVERTISING DEFINITION ( OR 
REDEFINITION!) 
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You don’t sell steak. 
You sell the sizzle 
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When Philip K. Wrigley, heir to the largest 
chewing gum company in the world, was asked 
during a transcontinental flight why he still 
spent so much on advertising after already being 
so successful, he replied, 

"For the same reason the pilot of this airplane 
keeps the engines running when we're already 

29,000 feet up." 



Nokia Internal Use Only

Consistency
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Media Choices
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Marketing and 
Effect on sales.
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Advertising impacts 
Attitude that shapes 
behavior
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Promotion changes 
behavior in order to 
affect Attitude.
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Content builds 
awareness in a 
digital world.
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Challenges

• Brand management

• Category management

• Varianting
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Summary
• Brands

• Concepts

• Positioning

• Advertising
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THANK YOU 


